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The beginning The beginning 

• Differentiality 

• Memorandum of collaboration with 
two sole principles. 
–Decision making under unanimity 
–Respecting people's differences 



We wanted and 
we decided to try to: 

• Feel little moments of freedom in the space 
• Realise our ideas 

• Creatively invest our free time with the 
perspective of permanent employment 



Cooperatives, the only solution 

• Coordination of activities
     -   One for all, and all for one. 

• Different fields of expertise - one common 
goal 

• Decision making process - Unanimity 

This is how the social enterprise 

Allostropos arised 



ACTIVITIES
• GROCERY: Choosing the products based on 

assembly criteria giving priority to:
– Producers' cooperatives 
– Small and local producers
– Products of fair and solidarity trade for goods that 

are not produced in Greece 

With the objective to realise the principles of the 
Open Network we had cosigned. 



• PROMOTION OF ECOLOGICAL - 
EDUCATIONAL GAMES 

•  PUBLISHING OF CHESS BOOKS

• LESSONS OF SELF LEARNING: chess, guitar, 
seminars on herbs, soap, beeswax balms...

ACTIVITIES



• HOSPITALITY OF COLLECTIVITIES: 
– Chess Association of Thessaloniki (ΣΑΧ 

ΘΕΣ/ΝΙΚΗΣ) 
– Neighbourhood Assembly of Martiou and 

Kallidopoulou region
– Events - discussions

• Collaboration with other enterprises through 
EXCHANGE of goods

• Refreshment bar 

• No price shelf

ACTIVITIES



OBJECTIVES
• Sustainability of this venture and remuneration 

of our work. 
• First, we had the idea of mass orders, that in 

practice did not succeed. Our target, after all, 
is to update and prepare the consumers for 
this movement. 

• Constant improvement of activities on every 
level in collaboration with people, while being 
open to new proposals and ideas. 

• Development of a network of promoting games 
and books. 



Means of accomplishing our 
targets

• Newspaper (exchange of services with food 
products, internet, facebook etc.)

• Participation in exhibitions, conferences, 
bazaars etc. 

• The most important for us, though, is that we 
raised the participation of the neighbourhood 
through personal communication transforming 
the buy of toilet paper to an act of resistance.
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